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Source : Supply Chain Digest Magazine : A User's Perspective on Distrioution Technology Alternation, May 2014
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HOW THE GENERATIONS SHOP

MILLENNIALS GENERATION X BABY BOOMERS SENIORS

ONLINE vs IN-STORE
® ONLNE  © IN-STORE

® 6/% = 33% ® 56% - 44% ® 4% - 59% ® 8% 2%

Left - US. Chamber of Commerce, Quarterly retail e-com sales 3Q 2016
Right : BigCommerce, What Brands Need to Know About Ommi—-Channel Retail and Modern Consumer Shopping Habits
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